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About the course
The seminar is divided into two separate, large units. The first half of the semester consists of an introduction of the literature, which sheds light on the concepts and methods necessary for analyzing media texts (e.g. content analysis, semiotic analysis, narrative theories, genre analyses, author research, celebrity research). During this part of the semester, the class also carries out shared analyses, the subject of which is a current TV film series or other media texts, e.g. newspaper articles or video clips selected by the teacher.
Shared analyses continue in the second half of the semester as well, but in addition, each student must present an analysis of a chosen media text (like a TV program, newspaper article, advertisement, video clip). The analysis must be based upon the methods learned in class.
Requirements
To complete the course students must write a test mid-term from the lectures of the first half of the semester. At the end of the semester each student must present an analysis of a chosen media text (like a TV program, newspaper article, advertisement, video clip). The analysis must be based upon the methods learned in class. Another requirement is regular class attendance (only three absences are allowed), completion of class assignments, and strict adherence to deadlines. Failure to meet deadlines will affect the final grade at the end of the semester.

During the semester, it is expected to watch the episodes of the first season of Disney's Percy Jackson and the Olympians (2023) from week to week, and analyze it together in class.

Topics to be covered throughout the semester
1. September 9. – Orientation
2. September 16. – Media and cultural studies [1st episode]
3. September 23. – Analysing cultural and media texts: content analysis and semiotics [2nd episode]
4. September 30. – Narrative analysis 1. [3rd episode]
5. October 7. – Narrative analysis 2. [4th episode]
6. October 14. – Codes and paratexts [5-6th episode]
7. October 28. – Typological approaches: genre studies, auteur studies and star studies [7-8th episode]
8. November 4. – Mid-term test
9. November 11. – Finalising the topics of the presentations
10. November 18. – Presentations
11. November 25. – Presentations 
12. December 2. – Presentations
13. December 9. – End of semester consultations (optional)
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