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About the course
The course provides an in-depth exploration of the concept of popular culture in the first half of the semester. Through comparative analysis, it seeks to elucidate the specific characteristics of popular culture in relation to other cultural layers, addressing the arguments of both its critics and defenders. The rise of new media has transformed the concept of popular culture, and the emergence of the Web 2.0 media environment has posed significant challenges to the traditional culture industry. This issue remains an essential topic of discussion.
In the second half of the semester, students will examine popular literature and culture through its various genres, developing perspectives to understand the aesthetic and cultural significance of popular culture in the postmodern world.
Requirements
The course can be completed in two ways:
(1) by a written exam at the end of the semester (in the exam period), as is the case with all collocvium-type courses, OR
(2) by holding a classroom presentation, presenting a case study done by the student.
In case of a written exam, the students must prepare from the required literature.

The second option (holding a presentation) is only available to students who have been absent NO MORE THAN 3 TIMES during the semester (as in the case of seminar or practice-type courses).
Topics to be covered throughout the semester
The Origins of Popular Culture

Cultural Studies

Participatory Culture

Convergence Culture

Subcultures

Fan Culture, Fandoms

The Evolution of Fan Content
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