BTKM516BA-E
Media Industry Course 1.
Mainstream and Underground Culture
Dr. Énekes András Előd
Tuesday, 12.00-14.00, DExam building; Room 16.
Description:
The Media Industry Course 1-3 explores the role that media industries, cultural and creative industries play in shaping today's media society and helps you to develop your critical thinking in practical ways. The courses are designed to describe recent media phenomena and creative media practices from a media studies perspective, but students will also be encouraged to learn about and even participate in those creative processes. We focus on the latest developments in content production and consumption 
to improve students' critical thinking and their ability to interpret the most recent trends.  Mainstream and underground culture:
Among the phenomena of the media industry, students of communication and media studies should encounter the topics of mainstream and subcultures. The focus lies on the cultural system of the underground with its rich meanings. The concept of the underground has undergone many changes over the past six decades, new meanings have been attached to it and various social groups have symbolically appropriated it from time to time. Both the definition of underground and mainstream have become increasingly problematic. After building up the theoretical background, the course will provide students with cultural practices that can help them to get closer to the underground lifestyle/style/values. Participants of the course will be given the opportunity to gain the practical and theoretical knowledge to produce their own underground product. They can work in groups to create a zine on a freely chosen theme, which can be preserved as a footprint of Debrecen in the 2020s.
1. Orientation
2. Cultural turn
3. Cultural studies and the definitions of culture
4. Eras of underground, theoritical foundations
5. Political underground
6. Introduction to zine culture
7. Underground versus mainstream
8. Autumn break
9. Hybrid cultural identities 
10. Underground art in the Soviet sphere 
11. Case study
12. Hybrid cultural identities

13. The concept of niche underground
14. Students' zine projects
Requirements and Tasks:

· Colloquium (lecture materials, required readings)
· 50% of the grade can be achieved by a group project (zine), but the exam is mandatory for everyone.
Required literature: 

Sara Thornton: Club Cultures: Music, Media and Subcultural Capital, Cambridge, Polity Press, 1995.  
Tófalvy, Tamás: Niche Underground: Media, Technology, and the Reproduction of Underground Cultural Capital, In: Popular Music, Technology, and the Changing Media Ecosystem: From Cassettes to Stream, ed by Tófalvy, Tamás; Barna, Emília, Cham, Switzerland: Palgrave Macmillan, 2020, 59–76.  
Recommended literature: 

The Post-subcultures Reader, ed. by David Muggleton and Rupert Weinzierl, Berg: Oxford, 2003.  
David Hesmondhalgh, Subcultures, Scenes or Tribes? None of the Above, in: Journal of Youth Studies, Vol. 8, No. 1, March 2005, pp. 21–40.
Use of Artificial Intelligence:

In this course, for certain tasks (treatment presentation), the use of generative artificial intelligence (GMI) tools, such as Midjourney (paid), Ideogram from Bing or Freepik (free with a daily limit), is permitted and even recommended. The use of AI tools must be strictly documented and referenced in the presentations. The student assumes responsibility for the veracity and applicability of the generated content. Violating this regulation results an ethical offense according to the Study and Examination Regulations. The use of other types of artificial intelligence applications (such as text generation programs) is prohibited in class, as the main goal of the course is to develop the students' own creativity in creating texts.
