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About the Course

The aim of the course is to introduce students to key perspectives in the social sciences and media studies that can be used to interpret contemporary cultural and social processes related to the internet.

During the first half of the semester, students will become familiar with theoretical concepts and approaches such as media nostalgia, participatory culture, platformization, mediatization, and deep mediatization. In the second half of the semester, we will examine a range of contemporary case studies in order to explore how these theoretical concepts can be applied to online content, practices, phenomena, and communities.

Requirements

Students may choose between two alternative forms of assessment.

1. Seminar-based assessment

Students who attend the course regularly and participate in it as a seminar may complete the course through an individual oral presentation and a seminar paper based on the topic of the presentation. The presentation should analyse a contemporary internet-related phenomenon, practice, community, or case study by applying relevant theoretical concepts and approaches discussed during the course.

The seminar paper should further develop the argument and analysis presented orally and demonstrate the student’s ability to use relevant academic literature and apply theoretical concepts independently to a selected case.

This form of assessment is available only to students who attend the course regularly. A maximum of three absences is permitted during the semester.

2. Written examination

Students who prefer to complete the course in a traditional lecture format may take a written examination at the end of the semester in the exam period. The examination is based on the theoretical concepts and approaches discussed during the lectures and on the assigned compulsory readings.

The written examination assesses not only students’ knowledge of key concepts and academic texts, but also their ability to recognize connections between theoretical approaches and to apply them to concrete examples of online content, practices, phenomena, and communities.

Students are required to complete one of the two assessment options; the seminar-based assessment and the written examination are alternative forms of course completion.


Schedule

1. September 9. – Orientation
2. September 16. – Media Nostalgia: Imagining the “Golden Age” of the Internet
3. September 23. – Vloggers and Participatory Culture
4. September 30. – The Platformized Internet: Platformization, Affordances, and Algorithmic Visibility
5. October 7. – Mediatization and Deep Mediatization: Social Practices Across Media and Platforms
6. October 14. – Digital Participation and Social Activism
7. October 28. – Politics and Fan Culture: Real Person Fiction (RPF)
8. November 4. – Online Fan Discourses
9. November 11. – Influencers and Parasocial Relationships on the Internet
10. November 18. – Consultation Session
11. November 25. – Student Presentations I.
12. December 2. – Student Presentations II.
13. December 9. – End of Semester Consultations


AI Policy

In this course, generative AI tools (e.g. ChatGPT, Gemini) may be used to a limited extent to support coursework. However, the use of AI must not replace the student’s own analytical, interpretive, and intellectual work.

Permitted uses of AI include, for example:

· brainstorming possible topics, research questions, or analytical perspectives;
· helping to organize the student’s own ideas and to think through the structure of a presentation;
· checking grammar, spelling, and punctuation.

The following uses are not permitted:

· using AI to analyse or interpret media texts instead of carrying out the analysis independently;
· presenting AI-generated analyses, interpretations, arguments, or other content as the student’s own work;
· having AI generate or substantially rewrite the content of the oral presentation.

As the central aim of the course is to develop independent skills in the analysis of contemporary internet culture, all coursework and oral presentations must reflect the student’s own observations and interpretation. If questions arise concerning authorship or the use of AI, the instructor may verify the student’s authorship and familiarity with the submitted work by asking the student to demonstrate their understanding of its arguments, sources, and language.
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