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Instructor: Molnár-Kovács, Dorottya
kovacs.dorottya@arts.unideb.hu

Tuesday, 12.00 – 14.00
Main Building, 3rd floor, Lecture Hall XI.

Course Description
The course has two main aims: first, to develop students’ interpersonal communication skills; and second, to introduce them to a strategic approach to communication. In pursuing the latter aim, students will learn how to plan their messages deliberately and purposefully, taking into account the characteristics of their target audience, the objectives of the communication, and the medium through which it is delivered.

During the first half of the semester, we will focus on several fundamental aspects of interpersonal communication, including active listening, questioning, non-verbal communication, arguments and fallacies, style and common stylistic pitfalls, as well as research findings on effective persuasion. Around the middle of the semester, students will participate in formal debates during class. Every student will be assigned to a debate, and their performance will contribute to their final course grade. In the second half of the semester, we will explore a range of communication situations in which effective communication requires not only strong interpersonal skills but also careful strategic thinking.
The practical activities in the course are based on experiential learning methodology.


Requirements &Assignments
Attendance at the seminars is mandatory, with a maximum of three absences permitted.
The final course grade is based on three components:
1. Performance in the structured debate – 30%
2. Performance in all other in-class activities – 30%
3. Final written test – 40%
The test will assess students’ knowledge and understanding of the required readings discussed in class.

Schedule & Readings
	Week
	Topic
	Reading

	1
	Orientation session. Getting to know one another. Introduction to the course structure and assessment requirements.
	

	2
	Active listening and feedback
	Wrench, J. S. et al.: Listening. In: Interpersonal Communication. A Mindful Approach to Relationships 2nd edition Geneseo: Milne Open Textbooks [online]: https://milneopentextbooks.org/interpersonal-communication-a-mindful-2nd/?utm_source=chatgpt.com 277 – 289.

	3
	Non-verbal communication
	Wrench, J. S. et al.:  Importance of Nonverbal Communication in Interaction Interpersonal Communication. A Mindful Approach to Relationships 2nd edition Geneseo: Milne Open Textbooks [online]: https://milneopentextbooks.org/interpersonal-communication-a-mindful-2nd/?utm_source=chatgpt.com 187 – 195.


	4
	Communication style. Style errors
	Adler, Ronald B. et al: Verbal Messages In: Communicating at Work. 11th ed. McGraw Hill, 2013. 78 – 90.


	5
	Argumentation, structure of arguments, logical fallacies
	https://yourlogicalfallacyis.com/

	6
	Debating skills and debate culture. The structure of a formal debate. Topic assignment and team formation
	


	7
	Autumn break
	

	8
	Debates 1
Evaluating debates.
	

	9
	Debates 2
Evaluating debates
	

	10
	Debates 3
Evaluating debates
	

	11
	Persuasive communication
	Communicating Persuasively In Feekery, A. et al., Communication Skills for Business Professionals 3rd ed. Cambridge University Press, 2025. 76 – 83.

	12
	Handling difficult communication situations
	

	13
	Local closed-book exam
	–

	14
	
	–



Recommended Readings:
On active listening: 
Jordan B. Peterson: Assume that the Person You are Listening to Might Know Something You Don’t In 12 Rules for Life. Punguin, 2018. 214 – 233.
Listening Responses. In: Wrench, Jason S. et al. Interpersonal Communication. A Mindful Approach to Relationships 2nd edition Geneseo: Milne Open Textbooks.  290 – 304. [online]: https://milneopentextbooks.org/interpersonal-communication-a-mindful-2nd/?utm_source=chatgpt.com 

On emotional reasoning and cognitive biases: 
Greg Lukianoff & Jonathan Haidt: The Untruth of Emotional Reasoning: Always Trust Your Feelings. In The Coddling of the American Mind. New York: Penguin, 2018

On the speaker’s presence and charisma: 
John Antonakis et al. Learning Charisma. Harvard Business Review, 2012.
Leil Lowndes: How to Talk to Anyone (excerpts). McGraw – Hill, 2003, 1 – 5, 31 – 34.
On public speaking:
Dale Carnegie: The Art of Public Speaking. Clydesdale, 2018.
On logical fallacies:
Ali Almossawi: An Illustrated Book of Bad Arguments. New York: Jasper Collins, 2013
On handling stress when speaking in front of an audience
Kelly McGonigal: How Anxiety Helps You Rise to the Challenge. In The Upside of Stress: Why Stress is Good for You and How to Get Good at It. New York: Penguin Random House, 2015
On small talk:
Leil Lowndes: How to Talk to Anyone: 92 Little Tricks for Successful Networking. McGraw-Hill, 2003.
AI Policy
The use of generative AI (GenAI) tools to support learning and the creative process is permitted in this course. For example, students may use GenAI to generate ideas or to help them interpret the required readings.
However, students may not read out pre-written contributions during the structured debate, regardless of whether or not GenAI was used in preparing them. Only handwritten notes may be used during the debate; reading from a prepared text is not permitted.

