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About the Course

The aim of the Analysing Media Texts seminar is to introduce students to the fundamental concepts and methods required for interpreting and analysing different media texts and to enable them to apply these approaches independently.
During the first half of the semester, alongside the theoretical and methodological foundations, we will practise applying the different approaches through collaborative in-class analyses. Our shared case study is Season 1 of Disney’s Percy Jackson and the Olympians (2023): throughout the semester, we will examine the episodes from different analytical perspectives and using a range of methods.
During the second half of the semester, the focus gradually shifts to independent analytical work: students will analyse a media text of their choice on the basis of a clearly formulated research question and a defined set of analytical criteria, and will present their findings in an oral presentation and a seminar paper.

Requirements

To receive a grade, students must 

(1) write a mid-term test covering the material from the first half of the semester, and
(2) give an oral presentation analysing a media text of their choice.

Regular attendance is also required (a maximum of three absences is permitted), together with the completion of in-class tasks and strict adherence to deadlines. Failure to meet deadlines will affect the final course grade.

Throughout the semester, students are expected to watch the assigned episode(s) from Season 1 of Disney’s Percy Jackson and the Olympians (2023) before each class and to participate in their in-class analysis. The instructor may verify that the episodes have been watched by means of short quizzes at the beginning of class.

Schedule

1. September 10. – Orientation
2. September 17. – Media and Cultural Studies [1st episode]
3. September 24. – Content Analysis and Semiotic Analysis [2nd episode]
4. October 1. – Narrative Analysis 1. [3rd episode]
5. October 8. – Narrative Analysis 2. [4th episode]
6. October 15. – Codes and Paratexts. Ideological Approaches. [5-6th episode]
7. October 29. – Typological Approaches: Genre Studies, Auteur Studies, Star Studies [7-8th episode]
8. November 5. – Mid-term Test
9. November 12. – Finalising Presentation Topics
10. November 19. – Presentations and Analyses I.
11. November 26. – Presentations and Analyses II.
12. December 3. – Presentations and Analyses III.
13. December 10. – End of Semester Consultations: discussion of expected final grades

AI Policy

In this course, generative AI tools (e.g. ChatGPT, Gemini) may be used to a limited extent to support coursework. However, the use of AI must not replace the student’s own analytical, interpretive, and intellectual work.

Permitted uses of AI include, for example:

· brainstorming possible topics, research questions, or analytical perspectives;
· helping to organize the student’s own ideas and to think through the structure of a presentation;
· checking grammar, spelling, and punctuation.

The following uses are not permitted:

· using AI to analyse or interpret media texts instead of carrying out the analysis independently;
· presenting AI-generated analyses, interpretations, arguments, or other content as the student’s own work;
· having AI generate or substantially rewrite the content of the oral presentation.

As the central aim of the course is to develop independent skills in media-text analysis, all coursework and oral presentations must reflect the student’s own observations and interpretation. If questions arise concerning authorship or the use of AI, the instructor may verify the student’s authorship and familiarity with the submitted work by asking the student to demonstrate their understanding of its arguments, sources, and language.
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